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STIR TV is nominated for an : - & ! $ $ " "(
Emmy! The National Academy of "k e+
Television Arts and Sciences - San i )#) A,
Francisco/Northern California
Chapter nominated STIR TV for an Altogether, through our network of contacts

n A in Asia and the US, almost 1,300 episodes of

ST {21 OUEERBITE AR by Jay Stone Shih China Crosstalk have aired thus farF.) The

ment Children/Youth Program

2004 - 2005. Congratulations to
Executive Producer Dave Baker
and the entire STIR TV production
team!

KTSF has aired China Crosstalk since Novem-
ber 2000. It began as Jay Stone Shih’s con-
cept of the ideal talk show format and evolved
into a celebrated radio program before its
debut on KTSF. In the article below, Jay
(Crosstalk’s creator and host) takes us behind
the scenes of his popular talk show:

Jay Stone Shih in the Crosstalk studio at KTSF

Each night, five nights a week, China Crosstalk
presents a topic considered highly relevant to
Chinese-American communities through interviews
with distinguished guests. These guests range
from rock stars to philosophers and Nobel Prize
winners; from authors and commentators to presi-
dential candidates.

China Crosstalk Asia Tour Vis slated
for October 31 - November 18, with
broadcasts from China and Taiwan

| generally begin a typical China Crosstalk day by
scanning for news subjects on the Internet, TV,
radio and in newspapers. My goal is to find those
topics of most importance and interest to my audi-
ence. The next step is to narrow potential topics
down to two or three subjects and to decide on the
best way to present and discuss a particular issue.
The final step is to find and contact the most ap-
propriate person(s) to interview. The fact is that,
although China Crosstalk produces five shows
every week, it requires combing through at least
three times more potential subjects in the process
just to finalize each day’s topic.

essential goal of the program from the begin-
ning has been to try to address two major
needs that every first generation immigrant
faces:

the need to assimilate into a new
society

the need to stay informed about one’s
homeland

In addition, unlike any other program we
know of, China Crosstalk opens its phone
lines for a show called “Open Topic” from
time to time. On these programs, ‘anything
goes’. Viewers can call in and discuss what-
ever is on their mind with me. In return, they
receive instantaneous and direct responses
to their questions. This significant dialogue
ensures that China Crosstalk keeps its finger
on the pulse of the market and provides
first-hand feedback on the show’s direction.

Jay in China, Asia Tour II, 2002

China Crosstalk has garnered numerous
awards including Best TV Program from the
Northern California Chinese Media Assn.,
and Jay Stone Shih has been honored with a
special Global Voice Award from New
California Media, and the Excellence in
Media Arts award from The Asian Business
League of San Francisco.

China Crosstalk airs live Monday —
Friday from 11:00 — 11:30 pm, and is
rebroadcast weekdays at noon.
Interested in advertising on this
award-winning talk show? Call KTSF
Sales at 415/468-2626.
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Weekend Programming Update
Saturday:
7 pm: Idol Drama: Mars (Mandarin with English
subtitles), airs through Sept. 17
12 am: (midnight) Kikaida (Japanese with English
subtitles) - Action series, airing now
until February 2006
Weekday Programming Update
Monday - Friday:
1 pm: Daai Drama: A True Story (Mandarin with
Chinese subtitles), July 12 -
August 10
8 pm: Golden Selections Drama:
Kung Fu Soccer (Cantonese with
Mandarin SAP, English and Chinese
subtitles), airs July 21 - Sept.. 2
9 pm: Golden Selections Drama:

Lovers in Paris (Mandarin with Chi
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Is the home or apart-

ment in which you

currently live:

. owned - or

. rented - by you
or someone in
your household?

. other situation

New York Life’s series of Chinese
Market TV commercials - including
Apprenticeship (at right), Pine Tree
and Tutor - is the winner of the Crea-
tivity Annual Award for best Corporate
TVC Campaign. The same series was
also a finalist for the Telly Award.
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Featured on

KTSF Satur-
day mornings
from 9 - 10

"-14141)

6 7 8  "-14#41) a.m. and

"2 Sundays from
) 11:30 a.m.
0 + "- 4'41) until noon,
"1 Namaste America presents the very best
in South Asian “infotainment”. Airing in

English, the program offers entertainment,
. news, celebrity interviews and much more
o from the Indian subcontinent.

) nese subtitles), July 12 - August 18
Emperor of the Han Dynasty
Mandarin with Chinese subtitles), airs
August 19 - November 11

Home ownership is directly
related to the number of years
lived in the US, with ownership
more likely among those living
here longer.
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